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~ MLS Super Open House Weekend: March 20 and 21, 2010

MLS of Greater Cincinnati will be sponsoring a “Super Open House Weekend” March 20 and 21
2010. It will be part of a program for REALTORS® of Greater Cincinnati, Northern Kentucky and
Southeast Indiana.

The event is an opportunity for REALTORS® to showcase their MLS-listed properties for sale, so
prospective buyers can easily see a wide array of available homes for sale on the same weekend. This is
the 4™ event of this kind that has been held during the past two years.

The March 20-21 dates were chosen, with these points in mind:

--- Purchase agreements between buyer and seller must be completed by April 30, 2010, in order for
qualified persons to apply for the federal home tax credit (first-time buyers -- up to $8,000, and repeat
buyers -- up to $6,500). Subject properties must close by June 30, 2010.

--- The March 20-21 dates do not conflict with School breaks in late March or early April.

--- There are no local, major sports conflicts with the March 20-21 dates.
We will be working with local media, to promote awareness of the March 20-21 weekend activities.

This program will precede a similar Open House event, sponsored by OAR/NAR, on April 10-11.
Members may want to be involved with both weekend programs. Our thrust for media attention will be
the March 20-21 program dates. Also, please note...CABR has come up with a “Prepare Your Buyers to
Buy” program, as described later in this issue of the Tuesday News.

Be looking for an MLS e-mail on Tuesday, March 2, where more details will be given about MLS Super
Open House Weekend, March 20-21.

~ Microsoft Publisher for Real Estate Professionals: Tuesday, March 2, 1-4 p.m.

Prerequisite: A basic level of Microsoft Office or Vista operating system experience.
This means that you can use a mouse and are able to save documents.

This is an introductory level course that will help you understand what capabilities
Microsoft Publisher 2007 has to offer.

You will learn:

How to create personalized marketing material
How to enter information

How to create a blank publication

How to create a publication using a template
How to add WordArt

How to work with frames and photos

How to create an open house flyer
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3 hours CE credit—fulfills Ohio elective credit

Fee: $30 CABR members/$40 non-members

Instructor: Jean Bissell

Where: CABR Office/14 Knollcrest Drive/Cinti/OH 45237

P Click here to register.









~ Don’t Advertise it Without “Authority”

Presenting a true picture in advertising, marketing, and other representations is
the key concept in the Code of Ethics. By Bruce Aydt REALTOR® Magazine,
March 2010.

QUESTION: Would it be ethical for me to advertise a property that appears in
the Multiple Listing Service, even if I'm not the listing agent? I'd like to include
information about a particular property in a newspaper ad. But I'm wondering if
I need to first contact the listing broker for permission?

ANSWER: Yes, you do. There are a couple of issues to consider here. When it comes to advertising, the
key concept in the Code of Ethics is the "true picture" test. Article 12 of the Code says, "REALTORS®
shall be honest and truthful in their real estate communications and shall present a true picture in their
advertising, marketing, and other representations."

Standard of Practice 12-4 goes one step further and requires "authority" to advertise a listing:
"REALTORS® shall not offer for sale/lease or advertise property without authority."

Where does "authority" to advertise a listing come from? It starts with sellers giving the listing broker
permission to advertise and market their property. That authority is generally established in the listing
agreement. The listing broker may have been given authority in the listing agreement to allow other
brokers to advertise as well.

But just because the property appears in the MLS doesn't mean that other brokers have any right or
authority to advertise the listing in a newspaper or in other media, absent permission from the listing
broker.

It should be noted that Internet Data Exchange rules of REALTOR® association—owned and —operated
MLSs enable listing brokers to give other participants blanket authority to advertise the listing broker's
listings on their Web sites. However, the authority granted under IDX rules does not apply to other
media such as newspapers.

P Click here to read more articles in REALTOR® Magazine.

~ The Road to Success is Paved with Education — Get Yours Online at the CE Shop!

vou're in sk Cincinnati Area Board of REALTORS® Inc.
T Need CE? Don't Procrastinate! Enroll in online CE today!

SN L‘fﬂf&:cww i Simply visit our course catalog at:
IN FREE CE http://cabr.theceshop.com

We would like to offer you a special promotion on your continuing education during the month of March.
"You’re in Luck" is a promotion that gives you the opportunity to WIN an entire YEAR of FREE CE,
when you enroll in any online CE course taken through our online CE Shop course catalog! Simply Visit
Our Online Catalog http://theceshop.com/affiliate/cabr. Promo Code: LUCKY

You Will Be Automatically Registered to Win! IT’S EASY! This promotion expires March 31, 2010!

Archived issues of the CABR Tuesday News can be accessed by going to www.cabr.org. Click on the
News drop-down menu and then on the Tuesday News link.

Sincerely,

Cincinnati Area Board of REALTORS®

email: cabr@cabr.org

phone: 513-761-8800

web: http://www.cabr.org

Staff Directory: http://www.cabr.org/phoneguide.htm




CABR Member Savings Programs: http://www.cabr.org/savings2.htm

OAR Tech Hotline: 800-953-4972
OAR Legal Hotline (Brokers only): 614-228-6675 (to obtain access code)



